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Transactional 
Follow-Up Email
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Transactional 
Order/Shipping  Confirmation Email

(One-click sign-up)
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Contact Points & Interaction Goals Map
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Referral Emails
A & B

OptIn Email -> 
Update Profile
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Referral Emails
A/B
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Referral Emails
A & B
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Referral Emails
A/B
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Change to HTML Transactional Email & Word Of Mouth 
Follow Up Campaign  (Phase I)

���������	
��

����
����
�����
��



Initial Results
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Db
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Daily query of current subscribers to commercial database

Pull, process and store/update in BH for each case:

• Purchase instances (count)

• Purchasing Value ($)

Process Map for RFM integration with ERP System
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• Purchasing Value ($)

• Last time purchase (date)

• Product code history 
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Personalization of Follow Up WOM Email based on ERP  data
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Dynamic personalization of Commercial Emails based on ERP data
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Results from Personalization applied to Commercial Email Campaigns
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